
2009 Reader Survey Results

The 2009 DragRacingOnline.com Reader Survey represents a 
total of 831 responses sampled from September 9 to October 15, 2009

d r a g r a c i n g o n l i n e . c o m

For advertising rates contact Darr Hawthorne at 818-424-6656 
or hawthorne@racingnetsource.com
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OUR READERS.

Gender
Female

4%

Male
96%

Education Some High 
School

2%

High 
School 

Graduate
22%

Adv anced 
Degree

5%

College 
Grad
42%

Some 
College

34%

Trade 
School

12%

Income
$0-29,999

6%

$30K-
49,999
15%

Ov er 
$150K

7%

100K-
149,999

20%

$75K-
99,999
27%

$50K-
74,999
25%

Average Income is $87,108

Age
12-17

0%
18-24

2%
Ov er 

65
1%

55-64
33%

45-54
36%

35-44
15%

25-34
7%

Average Age is 51.11
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OUR READERS.

Where They Live
• 88% Live in the United States

• 5% Live in Canada

• 2% Live in Australia

1%
3%

13%
14%

17%
18%

32%
40%
41%

51%
55%

Skateboarding 
Surfing 
Boating 

Bicycling 
Hunting and Fishing 

Camping 
Mov ies 

Watching TV, not including sports 
Trav eling 

Watching sports on TV 
Listening to Music

What They Like

• 2% Live in the United Kingdom

• 1% Live in Sweden

• 2% Live elsewhere in the World
SOURCE: Google Analytics
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DRAG RACING

Do They Drag Race?

No
48%

Yes
52%

Sanctioning Body

Summit 
Racing 
Series 

5%

Other 
28%

NHRA 
sportsman

15%
WCHRA 

5%

PSCA
5%

NHRA Hot 
Rod 

Heritage 
Series 

8%

IHRA 
9% NHRA 

14%

Goodguys 
5%

Super 
Chevy Show 

5%

Class

Brackets 
30%

Sportsman 
27%

Other 
8%

Sport 
Compact 

1%

Street/10.5 
6%

PRO Class 
13%

Nostalgia 
15%

In What Capacity?

Owner & 
Driver
53%

Driver
15%

Crew 
Member

22%

Team Owner
10%
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How Far Do They 
Travel To Race?

Less than 50 
miles 
4%

51-250 miles 
29%

251-500 
miles 
24%

I only race 
locally 

3%

More than 
500 miles 

40%

DRAG RACING

Where Do They Stay?

Motel / 
Hotel
68%

Motorhome
15%

Other
6%

Camp
11%

Use SFI Restraint?

No 
57%

I donÕt thin  
I need one 

6%

Yes 
37%

Recession Affect Racing?

Yes, stay 
fewer days

3%

No change 
26%

Yes, race 
closer to 

home
23%

Yes, fewer 
races
48%



5

DRAG RACING

Fuel Preference?

ProNitro 
6%

Hi octane 
pump gas 

6%
Other
13%

No 
Preference 

16%

Sunoco 
Race Fuels 

12%

VP Racing 
Fuel 
47%

Tire Preference?

Hoosier 
23%

M&H Tires 
5%

Other 
4%

No 
Preference 

6%

Goodyear 
29%

Mickey 
Thompson 

33%

Oil Preference?Gibbs 
Racing Oil 

3%

Lucas Oil 
14%

Royal 
Purple 
11%

Pennzoil 
8%

Penn Grade 
7%

Quaker 
State 
6%

Mobil 1 
17%

Valvoline 
30%

Red Line 
4%

Recreational Vehicle Fue

Diesel 
20%

Gasoline 
79%

Hybrid 
< 1%

Biodiesel 
1%
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Loyal to one brand of car?

Mopar 
9%

Toyota 
1%

Honda 
< 1%

Not Loyal to 
One Brand 

38%

Ford 
15%

Chevy/GM 
37%

AUTOMOTIVE

Have they modified their 
vehicle?

No
32%

Yes
68%

What other vehicles do they 
own?

13%

22%

33%

38%

46%

Motorhome
/ RV

Motorcycle
/ ATV

Daily
Driver Hot

Rod

Trailer

Pickup
Truck

Mechancial Skill Level?

ASE 
certified 

mechanic 
7%

Beginner 
5%

Professional
/advanced 

36%

Backyard 
mechanic 

52%
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SHOPPING HABITS

Buy Online?

Yes, 
Including 

Racing 
Parts
62%

Yes, But 
Not Racing 

Parts
28%

No
10%

Yes. Why?

Easy to 
Buy
59%Special 

Prices
12%

Larger 
Selection

13%
Compare 
Products

16%

No. Why Not?

Find 
products 

online, but 
buy offline

28%

Nervous 
about using 
credit card

34%

Confusing
2%

Like to see 
things in 
person

36%

Where do they buy parts?

AutoZone 
3%PRO Class 

13%
Racing 

Junk.com 
3%

eBay 
2%

Other
2%

My local 
speed 
shop 
25%

JegÕs 
25%Summit 

37%
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Read ads on DRO?

Yes
93%

No
7%

Bought From DRO Ad?

No
43% Yes

57%

SHOPPING HABITS

Click on DRO Ads?

No
7%

Yes
93%

Products they've purchased onlin

6%

7%

12%

16%

32%

ECU
reprogramming

unit

Mileage
improvement

products

Audio and
video products

Tires or wheels

Performance
products
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READING HABITS

Print Magazines They Read

1%

2%

3%

3%

4%

4%

4%

4%

5%

5%

5%

6%

7%

7%

7%

8%

10%

11%

12%

13%

15%

17%

26%

31%

41%

Super Ford 

Racer 

Race Pages 

GM High Tech Performance 

Motor Trend 

5.0 Mustangs 

Mopar Muscle 

Muscle Mustangs + Fast Fords 

Goodguys Gazette 

Mopar Action 

RPM Magazine 

Fastest Street Car Magazine 

AutoWeek 

Car + Driv er 

Super Chev y 

DRM magazine 

Chev y High Performance 

Don't read any regularly 

Popular Hot Rodding 

Drag News Magazine 

Drag Racing Action 

Car Craft 

Drag Racer 

Hot Rod 

National Dragster 

Where they find information on 
improving performance?

Local 
speed 
shop 
6%

Online 
magazine 

26%

Friends or 
other 

racers 
25%

Trade 
show 

8% Manufac-
turerÕs 
website 

17%

Print 
magazine 

18%
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NEW

Participate in Forums and Chat?

No
51%

Yes
49%

Member of any social networks?

No
61%

Yes
39%

Social Networks They Visit

4%

1%

2%

3%

5%

10%

27%

Other 

RADorBAD.com 

Flickr 

LinkedIn 

Twitter 

MySpace 

Facebook 

Other Web Sites They Visit

9%

9%

16%
16%

24%

41%

55%

64%

SpeedTV.com 

ESPN.com 

IHRA.com 

Draglist.com 

NitroMater.com 

DragRaceCentral.com 

CompetitionPlus.com 
NHRA.com 
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Favorite Column or Feature

2%

6%

7%

12%

15%

15%

16%

19%

20%

24%

26%

28%

30%

30%

32%

32%

49%

74%

96%

Quiz 

Statistically Speaking 

All Business 

All ŌTooned Up 

On the Tire 

At the Back Door 

DRO Project Cars 

View from the Left Coast 

Feature Cars 

Tech Questions and Answers 

InnerView 

News + Analysis 

Getting Nostalgic 

Dead-On 

Photography 

We've Got Mail 

Race Coverage 

Burk's Blast 

Agent 1320 

ABOUT DRO

How Often They Read DRO

Not regularly 
3%

Daily 
59%

W eekly 
17%

2-3 per week 
21%
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ABOUT DRO

Sanctioning body we should cover?

2%
10%

12%
12%

15%
17%
17%
18%
18%
19%
20%
21%

36%
41%

45%
47%

59%

Sport Compacts 
WCHRA 

PMRA 
European Races 

Drag Boats 
NMRA 
PSCA 
NMCA 

Nitro Bikes 
Super Chevy Show 

Bracket Racing 
Street/10.5 

Outlaw Pro Mods 
Nostalgia 

IHRA 
ADRL 
NHRA 

DRO web site functionality they use

2%

3%

4%
6%

7%

8%

8%

10%

19%

19%

23%
24%

26%

44%

RSS Feeds 

Printable Issue PDF's 

Email newsletter

Email Story button 

Printable pages 

Search 

Reader's Rides 

Online Store 

Multi-media 

Page by Page navigation 

Related Stories list

Archives 

Drag Racing Calendar 

Same day race coverage 
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